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A brand manual is an essential tool for establishing brand identity.
A brand style guide (also known as a brand book or brand guide)
serves as a key document that helps communications and
marketing content creators maintain a consistent message for our
audience. It is a valuable asset for producing cohesive, on-brand
content.
This style guide supports marketing, branding, communication,
CSR, and employee communication initiatives by ensuring that all
messaging aligns with our brand’s goals. Referencing the brand
style guide ensures that our content not only distinguishes our
brand from competitors but also remains cohesive.
This consistency is crucial in establishing a strong brand voice that
resonates with our audience, ultimately building brand awareness.
Over time, this awareness and consistency foster trust.
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Hindustan Zinc Limited (BSE: 500188 and NSE: HINDZINC), a Vedanta Group
company, is the world’s largest integrated zinc producer and is amongst the top
10 silver producers globally. The company supplies to more than 40 countries
and holds a market share of about 74% of the primary zinc market in India.
Hindustan Zinc has been recognized as the world’s most sustainable company
in the metals and mining category for the third consecutive year by the S&P
Global CorporateSustainability Assessment 2025, reflecting its operational
excellence, innovation, and leading ESG practices. The company also became
the first Indian company to join the prestigious International Council on Mining
& Metals (ICMM) in 2025. The company also launched EcoZen, Asia’s first low
carbon ‘green’ zinc brand, produced using renewable energy. Hindustan Zinc is
also a certified 3.32 times Water-Positive company and is committed to
achieving Net Zero emissions by 2050 or sooner. The company is also
transforming the lives of 2.6 million people through its focused social welfare
initiatives. As an energy transition metals company, Hindustan Zinc is pivotal in
the journey of sourcing critical metals essential for a sustainable future. 
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Hindustan Zinc's primary colours are Blue, Green and White. These are the colours to be used
prominently while creating any communication related to the brand.
Sticking to the primary brand colours brings consistency and easy brand identification as well as
recall. The specifications of these colours are shown here.
The 4 color process values to be used for any printing purpose and digital are shown here.

COLORS: CMYK and PANTONE are for print. RGB, and HEX are for onscreen.

01.

02.

03.

HZL Blue
 

4 Colour Offset Process: 
C: 100 M:62 Y:6 K: 0 

Pantone:
2935 C 

RGB: 
R:0 G:99 B:167 

HEX: 
#0063A7 

HZL Green
 

4 Colour Offset Process: 
C:59 M:0 Y:100 K:0

Pantone:
369 C 

RGB: 
R:115 G:191 B:68

HEX: 
#73BF44

HZL White

4 Colour Offset Process: 
C: 0 M: 0 Y: 0 K: 0 

Pantone:
White is the base of the

paper/substrate 

RGB: 
R: 255 G: 255 B: 255

HEX: 
#FFFFFF

CORPORATE PRIMARY COLOR PALLETE FOR PRINT AND DIGITAL
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Note
All CSR project collaterals must clearly mention: ‘A CSR initiative of Vedanta and Hindustan Zinc’
The Vedanta and Hindustan Zinc logos must always be used prominently and should not appear smaller than any
other brand or project logo.
NGO/implementation partners can be mentioned outside the project branding, wherever required, such as in
reports, acknowledgements, press notes, proposals, or detailed project documents.

A CSR Initiative of

Note
When mentioning Sandvik, specify the nature of
the partnership.
Clearly state their role, e.g., Vehicle Partner and
the specific work they are doing.
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Tone of Voice
Our tone of voice reflects the way we communicate—both in writing and speech. It is an extension of our personality and plays a
vital role in shaping our brand identity.
Our 'voice' helps people understand who we are and what we do, fostering trust and building lasting relationships.
Our communication style is simple: clear, consistent, and compelling—with clarity and candor. We offer imaginative solutions
and always deliver on our promises.
We've summed up our tone of voice as: The Expert Leader.

Expert:
We are leaders in our field, with decades of expertise in what we do. We communicate clearly and confidently. We strive to lead the way
with sincerity and cherish the trust placed in us.
What we mean: Clear, uncomplicated, easy to understand, and single-minded.
What we don't mean: Patronizing, outdated, or arrogant.
How does an 'Expert' sound?
We are upfront and politely direct. We convey our message honestly and clearly. Being an expert doesn't mean oversimplifying or being
patronizing. Instead, we avoid using overly complicated terminology and jargon exclusive to our business or discipline. We make our
language easy to understand and get straight to the point. We are precise and honest.

Leader:
We believe in making things happen. We think outside the box and offer innovative solutions. We communicate intelligently and
provide imaginative ideas that drive improvement.
What we mean: Accomplished, confident, and intelligent.
What we don't mean: Arrogant, style over substance, overpromising, or self-important.
How does 'confident' sound?
We communicate with intelligence and confidence. We offer solutions rather than presenting problems. We tackle issues directly and
smartly, providing thoughtful answers. We avoid using elaborate language or giving unnecessary speeches. Our communication is
accurate, knowledgeable, and engaging.
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