


A brand manual is an essential tool for establishing brand identity.
A brand style guide (also known as a brand book or brand guide)
serves as a key document that helps communications and
marketing content creators maintain a consistent message for our
audience. It is a valuable asset for producing cohesive, on-brand
content.

This style guide supports marketing, branding, communication,
CSR, and employee communication initiatives by ensuring that all
messaging aligns with our brand’s goals. Referencing the brand
style guide ensures that our content not only distinguishes our
brand from competitors but also remains cohesive.

This consistency is crucial in establishing a strong brand voice that

Over time, this awareness and consistency foster trust.

-

resonates with our audience, ultimately building brand awareness. s

Fbranding-related matters and queries, please connect with the Corporate Communication team
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This brand book covers the following key areas:

* The legacy of our logo

e The logo

e The various versions of our logo, and correct usage
e Fixed Typeface for all Communications

e Tone of Voice

e Brand Graphic

e HZL Culture & Beliefs lllustration

e Stationery and Design templates

e Merchandise designs
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HINDUSTAN ZINC

Zinc & Silver of India

i

" HINDUSTAN ZINC
= vedanta ‘ ﬁ

Hindustan Zinc Limited (BSE: 500188 and NSE: HINDZINC), a Vedanta Group
company, is the world’s largest integrated zinc producer and is amongst the top
10 silver producers globally. The company supplies to more than 40 countries
and holds a market share of about 74% of the primary zinc market in India.
Hindustan Zinc has been recognized as the world’s most sustainable company
in the metals and mining category for the third consecutive year by the S&P
Global CorporateSustainability Assessment 2025, reflecting its operational
excellence, innovation, and leading ESG practices. The company also became
the first Indian company to join the prestigious International Council on Mining
& Metals (ICMM) in 2025. The company also launched EcoZen, Asia’s first low
carbon ‘green’ zinc brand, produced using renewable energy. Hindustan Zinc is
also a certified 3.32 times Water-Positive company and is committed to
achieving Net Zero emissions by 2050 or sooner. The company is also
transforming the lives of 2.6 million people through its focused social welfare
initiatives. As an energy transition metals company, Hindustan Zinc is pivotal in
the journey of sourcing critical metals essential for a sustainable future.

For all branding-related matters and queries, please connect with the Corporate Communication team




HINDUSTAN ZINC

A. Thisisthe standard Hindustan Zinc
logo, with the Sun emblem and the

name of the company arranged HINDUSTAN ZINC
horizontally.

. The Sun emblem or mnemonic.
This is not to be used separately
anywhere other than legal/
government documentation.

HINDUSTAN ZINC

Permission has to be taken from =
% Vedani'd ‘

corporate communications. = transforming for good

. This is how the horizontal logo
format is used in association with
any other logo.

For all branding-related matters and queries, please connect with the Corporate Communication team




These are the reverse and
monochromatic logo options

allowed as per the guidelines.
Detailed instructions are
availableinside.

HINDUSTAN ZINC

HINDUSTAN ZINC
@

HINDUSTAN ZINC
@

For all branding-related matters and queries, please connect with the Corporate Communication team
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)E Zinc & Silver of India

The Story of the Sun

In 1945, the British surrendered the mining rights over Zawar
to the rightful owner, the Kingdom of Mewar. Subsequently
the Metal Corporation of India (MCI) obtained the mining
lease from the king. In the year 1966, the company Hindustan
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Zinc Limited was incorporated with major shareholding of
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the government of India.

The Kingdom of Mewar is in what is now known as Rajasthan,
and Udaipur was its capital since 1568 when the then ruler
Maharana Udai Singh moved there to better defend his
kingdom from the growing attacks of the Mughal army led by
emperor Akbar.

In the heraldry of Mewar, the Sun plays a major role as the

emblem of the empire, the emblem of the kingdom and the
emblem of the Maharana. The royal house of Mewar,
belonging to the Rajput Suryavanshi lineage claimed its
descent from the sun god ‘Surya’.

For all branding-related matters and queries, please connect with the Corporate Communication team



The Sun is the symbol of our proud heritage and history, the output from our mines have been putting India
onthe world map for hundreds of years.

The rays emanating from the sun show its radiance, benevolence and all pervasive nature, similar to what
we do here at HZL, itisimpossible to imagine any facet of modern life that is not dependent on our offerings.

The two concentric circles establish stability.

The alphabets H and Z, within the circles have been uniquely crafted to give the appearance of the face of
Sun god from the royal emblem. The top part of the Z has been curved to denote the 'teeka' on the forehead.
The crossbar in letter H has been cut in two equal parts to represent the eyes. The lower bar of Z has been
shaped so as to give the appearance of lower part of the face of Sun.

The Sun symbol has been cut into 16 large parts and that has been divided into 4 equal sub parts each.

HINDUSTAN ZINC

The wordmark HINDUSTAN ZINC is written in simple clear text along with the Sun emblem. Together they
formthe complete logo unit.

Zinc & Silver of India

Zinc & Silver of India is our tagline that appears under the Sun emblem and Hindustan Zinc wordmark. This
text is put on a blue patch in reverse to highlight it prominently. HZL is India's only integrated Zinc, Lead and
Silver producer and thisis a matter of pride and achievement.

OUR LOGO

HINDUSTAN ZINC

For all branding-related matters and queries, please connect with the Corporate Communication team
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- For all branding-related matters and queries, please connect with the Corporate Communication team .



Brand Mnemonic

BRAND MNEMONIC

A brand “symbol/mnemonic” serves to promote quick recall of what
the brand represents in both tangible and intangible ways. By
themselves symbols mean nothing. It is only after we invest them with
our values and strengths that they begin to create the emotional and
sub-conscious links with stakeholders whose loyalty and commitment

alone can protect our future.

SYMBOL (MNEMONIC) REPRODUCTION

The logo symbol (mnemonic) should be used along with the complete logo

and not separately without approval from Corporate Communications.
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HINDUSTAN ZINC

For all branding-Felated.matters and queries, please connect with the Corporate Communication team
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HINDUSTAN ZINC

HINDUSTAN ZINC

LOGO USAGE

For all branding-related matters and queries, please connect with the Corporate Communication team
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App lcon

HZL Calendar Photos

BRAND SYMBOL/MNEMONIC FOR APP ICON

A brand “symbol/mnemonic” serves to promote quick
recall of what the brand represents in both tangible
and intangible ways. The most easily relatable element

WE‘EI[th RErnlndEl‘S of our logo unit is the mnemonic and hence we use this

where only icons can be used due to size constraints.

For all branding-related matters and queries, please connect with the Corporate Communication team



HINDUSTAN ZINC

HINDUSTAN ZINC

COLORS
Zinc & Silver of India

For all branding-related matters and queries, please connect with the Corporate Communication team
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CORPORATE PRIMARY COLOR PALLETE FOR PRINT AND DIGITAL

Hindustan Zinc's primary colours are Blue, Green and White. These are the colours to be used
prominently while creating any communication related to the brand.

Sticking to the primary brand colours brings consistency and easy brand identification as well as
recall. The specifications of these colours are shown here.

The 4 color process values to be used for any printing purpose and digital are shown here.

COLORS: CMYK and PANTONE are for print. RGB, and HEX are for onscreen.

HZL White

HZL Blue HZL Green

4 Colour Offset Process:
C:OM:0Y:0K:0

4 Colour Offset Process:
C:59 M:0 Y:100 K:0

4 Colour Offset Process:
C:100 M:62Y:6 K: 0

Pantone: PN White isP :I:‘::)nai:e of the
2935C 2 paper/substrate
R:0 GRSQB:B 167 R:11 o Ras
:0 G:99 B: T (et R R: 255 G: 255 B: 255
HEX: HEX:
#0063A7 #73BF44 #:IF?,(:'FF

For all branding-related matters and queries, please connect with the Corporate Communication team



SPACE AROUND THE LOGO

Itis important for the logo to have clear space around it so that
it stands out. As shown in the diagram alonside, the logo should
have at least as much clear space around it as equals the height
ofthe “HZ” letter in the symbol “SUN”".

THE EXCLUSION ZONE

To ensure clear visibility and recognition all logos require an
exclusion zone around them.

The dotted line indicates the minimum exclusion zone around
our logo unit. At least this amount of space must be left around
the logo for all types of usage. Whenever possible please
ensure that more than this prescribed minimum space is
maintained between the logo unitand other graphic elements.

TAGLINE

Our tagline "Zinc & Silver of India" is a reflection of our key
product attribute. Wherever the logo is to be used with a
taglineits usage will be as specified here. It cannot be moved or
placed anywhere else.

SPECIFICATIONS

Hindustan Zinc Font: Calibri Normal
Color: 100% Black

Tagline Font: Calibri Normal

Color: Reverse on Blue

The logo files are available with
Corporate Communications team.

71 HINDUSTAN ZINC
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For spacing measurement
follow this “HZ” letter
from the logo

A

X—-— Safe Space

Safe Space

For all branding-related matters and queries, please connect with the Corporate Communication team
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HINDUSTAN ZINC

The height of the Sun symbol should be
7 times the width of the ‘T" in ‘HINDUSTAN ZINC’

The distance between Sun symbol and the HINDUSTAN ZINC logo
should be equal to the width of ‘H” in HINDUSTAN ZINC

The distance between the HINDUSTAN ZINC logo and tagline ‘Zinc & Silver of India’
should be equal to the height of ‘n” in ‘Zinc & Silver of India’

The height of the tagline blue strip should be
2 times the height of the ‘n” in Zinc & Silver of India’

The above measurements are to be followed only in case of hand painting of logo.

o

ymunication team
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CIVERSITY LOMGO

Eguality, Dieersily and Inclusion arg emportant (o us, AL
Hinduitsn Zirg, we boliewe § workplace whng overpons el
valued for who they are isnt just a powerful moral
resporsitlity - it's also a scurce of competithe advantage. By

hawsingg & diverie workioroe Ehat repredents our society and

fastering an inclushe culture, we're building a place where our W e"f—_f"x S

peoie ot HINDUSTAN ZINC
This logao i5 to be used only imcontext of incleshvity and diversity — 1 = - . -
around special corporate indmatives and cannat be used with W "-..!ﬂ!..-" Zl nc & Sl IUE r Df I nd Id

ipecific appraval from the Corporate Communicaticni
department.

For all branding-related matters and queries, please connect with the Corporate Communication team




SUPPORTING GRAPHIC AND COLORS

Supporting graphic design for envirenmentalfbackground
branding: In case of a requirement where onby the brand
colgpurs ane to be used the sorip design can be used. 1T i an
exvtention of the HIL brand principal that is wed n our
communications. This usage effectwely sbrengthens our Brand
recallwith the brand colours as well as1be unique shapes. The

proportions of the designshould be as shown hene.

Thae widih o the supporting graphic is variable scoording to
thespace available

This graphic in image horm i3 sailable with Conporate
Communications team:

Extend/reduce this part of
Supporting graphic lise
accoding 1o the space availabde.

S S S 5 0

71 HINDUSTAN ZINC
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Supporting graphic on reverse backgroancs

Extend/reduce this part of
Supporting graphic bre
sccovding 1o the space available.

LAY,

SUSTAIMNABLE

SAFE M SMART — ™, -'“‘m___.a*

For all branding-related matters and queries, please connect with the Corporate Communication team



JOINT LOGO WITH HZL LOGO

Hindustan Zinc is a subsidiary of Vedanta and a combined logo will often be used
to establish the connection with the parent company. The proportion and the
lockup of the two logos will be as shown here. This lockup is to be used as-is and
the soft copy of this is available with the corporate communications department.
Do not use the two logos together in any other manner.

Hindustan Zinc
logo vertically
centralized

to ‘Vedanta’
circle symbol

The height of the
‘Vedanta’ logo

should be 4 times

the width of the ‘U’
‘HINDUSTAN ZINC’ logo.

== vedanta

transforming for good

== vedanta

71 HINDUSTAN ZINC
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HINDUSTAN ZINC

The distance between the ‘Vedanta’ logo The width of the The height of the

and the partition line is the same as the separation line is equal separation line is equal

distance between the the ‘HINDUSTAN ZINC’ logo and the to the width of the ‘I’ in to 8 times the width of the ‘Z’ in
separation line which is equal to the width of ‘2z’ the ‘HINDUSTAN ZINC’ the ‘Zinc & Silver of India’

in the ‘Hindustan Zinc’ logo.

Separation line color:
C:100 M:62 Y:6 K:0

For all branding-related matters and queries, please connect with the Corporate Communication team
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TYPEFACE

Typefaces are graphic elements and are as
important a part of the brand identity as the logo
and color. Consistent use of the chosen typeface
in all communication and display material
ensures visual continuity and easy recognition of
the brand identity. It is therefore recommended
that all communication from the company,

including brand stationery and collateral, should
beinthe brand typeface.

A
] - B .
3 ‘ _

. i

ABCDEFGHIJKMNOPQRSTUVWXYZ

ABCDEFGHIJKMNOPQRSTUVWXYZ P ABCDEFGHIJKMNOPQRSTUVWXYZ
abcdefghijkmnopqgrstuvwxyz

abcdefghijkmnopqrstuvwxyz o | abcdefghijkmnopgrstuvwxyz
1234567890!@%$"&*?><:+ A e ™ 12345678901@%$A8*?><:+

Calibri Light ; :
Product Sans Black clelr L Arial Narrow Arial Regular

Calibri Normal Arial Narrow Bold Arial Bold
Calibri Bold

FONT FORHEADLINES

Primary headline font for for all brand
communication designs and display material,
including social media and website. This font is
to be used for headlines only.

FONT FORSUBHEAD AND BODY COPY

This font is to be used for the body copy in all
brand communication designs and display
materials, including social media and website.

Written Brand Communications in
Microsoft Word, PowerPoint and Excel should
make use of the Arial typeface family.

Alternative font for soft files

,|| .. i 1 For all branding-related matters and queries, please connect with the Corporate Communication team
1 i - .



JOINT LOGO WITH HZA LOGO

In case the HZL logo is used in combination with its
subsidiary company then the this is the fixed format
to be used. This lockup is to be used as-is and soft
copy is available with Corporate Communications.

HZA logo
vertically
centralized to
‘HINDUSTAN ZINC’
logo

The height of the
‘HINDUSTAN ZINC’ logo
should be the two time
width of the ‘7’

in the ‘HZA' logo.

HINDUSTAN ZINC

The distance between the ‘HINDUSTAN ZINC’ logo
and the partition line is the same as the

distance between the the ‘HZA’ logo and the
separation line which is horizontally half of the ‘A’
in the ‘HZA' logo.

71 HINDUSTAN ZINC

ha Zinc & Silver of India

z HIZA

The width of the The height of the
separation line is 1/4 part separation line is equal
of ‘H’ thickness to height of the ‘HZA’ symbol

in the ‘HZA" logo Separation line color:

C:00 M:00 Y:00 K:50

For all branding-related matters and queries, please connect with the Corporate Communication team



CO-BRANDING WITH HZL LOGO

HINDUSTAN ZINC

HZL logo should always stand out even when

alongside partner logo. This is the fixed format to be

used. This lockup is to be used as-is and soft copy is

available with Corporate Communications.

OEM partner logo
vertically
centralized to
‘HINDUSTAN ZINC’
logo

Hindustan Zinc
logo vertically
centralized

to ‘Vedanta’
circle symbol

Maximum size of a partner logo Note

The maximum size of a OEM partner logo should not The distance between the « When mentioning Sandvik. specifv the nature of
exceed the size of the HZL logo. ‘HINDUSTAN ZINC’ logo h . g » 5P Y

Width of the partner logo should be equal to the width of and the OEM partner logo should the partnership. . .

‘HINDUSTAN’ from HINDUSTAN ZINC logo. depend on the space available o Clearly state their role, e.g., Vehicle Partner and

the specific work they are doing.

A CSR Initiative of

Note
All CSR project collaterals must clearly mention: ‘A CSR initiative of Vedanta and Hindustan Zinc’
The Vedanta and Hindustan Zinc logos must always be used prominently and should not appear smaller than any

other brand or project logo.
NGO/implementation partners can be mentioned outside the project branding, wherever required, such as in
reports, acknowledgements, press notes, proposals, or detailed project documents.

For all branding-related matters and queries, please connect with the Corporate Communication team



HINDUSTAN ZINC

CO-BRANDING WITH HZL LOGO

Co-branding example 2

T HINDUSTAN ZINC

HINDUSTAN ZINC 2= vedanta

5= vedanta 7y Al 5= vedanta

LOREM IPSUM -2
DOLOR SIT AMET, — -
CONSECTETUR

ADIPISCING ELIT

LOREM IPSUM
DOLORSIT AMET,
CONSECTETUR
ADIPISCING ELIT

HINDUSTAN ZINC

3= vedanta

For all branding-related matters and queries, please connect with the Corporate Communication team

*Partner logos used for representative purpose only



HINDUSTAN ZINC
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Examples of branding on
merchandise and gifts to be
followed going forward.

For all branding-related matters and queries, please connect with the Corporate Communication team



HINDUSTAN ZINC

Some examples of 5tationery
templates as per the guidelines
to standardise and strengthen

our brand identity in official
communications.

For all branding-related matters and queries, please connect with the Corporate Communication team



FAQ

1. Wherecan | pet the soft copies of all the loges and templates?
Yiou Can reach oult b0 the corporate communicathons team for the saft coples of all logos
and templates,

2. Canthe logobe writhen in any other font?
Mo, the bogo Is not to be recreated inany manmer, it should be used as an image as Is.

3. What colours can | use the loge in?

The logo is to be used only as the soft copy provided, its colowrs cannot be changed in ary
way. Qur primany loge is in black with the tagline "Zinc & Silver of India’ on a blee patch,
There are specific options provided if the logo is to be used on darker background, anly
these are the colour options available bo use. Please refer o the brand manual.

4, Dolneesdpermissiontouse thelogo?

Ag long a0 you are using the logo in the normal course of business for presentations or
documents you are free o use the loge. If you are using the logoe for branding o Tor amy
vislbllity purpases it would be ideal to run the usage by the corporate communications
team for confirming adharence to guidelines,

5. Canlbreak the logo and use as 2 or more elements?

Mo, the kogo is to be used as is and cannat be broken into separate elements, Only
corparate communications can, if needed, due 10 any constraints use the wordmark or
thi SUR MReTHonic Separately.

E.  WhatIfl have to put branding on awerysmall surface?
Please reach out to conporate communicationd in this case and they will sugge the best
Wy T use the logo.

7. Whene can't | use the loga?
Ary place that will face lot of wear and tear of misuse should not have the lago if
avaldable. Tissue papers, dust bins, dirtywalls etc. are to be avolded.

B, Canlvwerite thilogsin amy other lingeage?

Mo, the loga Is to be used as is and cannot be written in any other language. If due to
mandatory reasons regional language has to be used then it should only be used as plain
bieat bedow the complete prescribaed logo,

HINDUSTAN ZINC

9. Arethene any rules for using thi logo on thirts or merchandise?
Yes, all branding Including clothing, equipment, gifts, merchandise i to be as per the
brand manual,

10, Canthe logo be used inan angle?
Mo, the lego is bobe used In a stralght line only,

11. Canthe logo beused with other establishment Il:lgnl.?
You nesd to contact corporate communications for the correct placement of the HZL logo
with respect to other logos incase of any joint initiatives,

12. Whatis the brand design element? Wihene can | use ([(#

The Brand design element is a unique design element created to emphasise HIL's core
philosophy of SAFE, SMART and SUSTAINABLE, The clemant is to be used as is while
proportionately increasing or decreasing its size depending on the space available. Yau
can use itonall internal or external material as a design element.

13, What fonts canlute in communication?

HEZL o hhas @ preseribed corporate font that is 1o be used in all communication incluwding
markering material, presentations etc. For all headiines and headings the font is
PRODUCT SAMS BLACK, for other content you should use CALIBRI or in case of emails etc
ARLAL i prederred, Please refer to the brand manwal forde tails.

14, Arethere guldelines for the colours | can use?
Yies, the brand manual lists down the primary and secondary colours for HEL, Do not e
any other colours inyour comrmunications and pretentations.

15. ‘Who will ansgwer my queries regarding the loge and brand guidelines?
You can réach out o the corparate communications team for any infermation ar help.

For any design approvals/designing work (internal mailers,
branding, outdoor, safety boards) share it with HZL CC Team

For all branding-related matters and queries, please connect with the Corporate Communication team



HINDUSTAN ZINC

OFFICE RECEPTION

\g-related matters and queries, please connect with the Corporate Co



~7 HINDUSTAN ZINC
OFFICE WALL BRANDING dn
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For all branding-related matters and queries, please connect with the Corporate Communication team



HINDUSTAN ZINC

Tone of Voice

Our tone of voice reflects the way we communicate—both in writing and speech. It is an extension of our personality and plays a
vital role in shaping our brand identity. .

Our 'voice' helps people understand who we are and what we do, fostering trust and building lasting relationships.

Our communication style is simple: clear, consistent, and compelling—with clarity and candor. We offer imaginative solutions
and always deliver on our promises.

We've summed up our tone of voice as: The Expert Leader.

C

Expert:

We are leaders in our field, with decades of expertise in what we do. We communicate clearly and confidently. We strive to lead the way
with sincerity and cherish the trust placed in us.

What we mean: Clear, uncomplicated, easy to understand, and single-minded.

What we don't mean: Patronizing, outdated, or arrogant.

How does an 'Expert' sound?

We are upfront and politely direct. We convey our message honestly and clearly. Being an expert doesn't mean oversimplifying or being
patronizing. Instead, we avoid using overly complicated terminology and jargon exclusive to our business or discipline. We make our
language easy to understand and get straight to the point. We are precise and honest.

Leader:

We believe in making things happen. We think outside the box and offer innovative solutions. We communicate intelligently and
provide imaginative ideas that drive improvement.

What we mean: Accomplished, confident, and intelligent.

What we don't mean: Arrogant, style over substance, overpromising, or self-important.

How does 'confident’ sound?

We communicate with intelligence and confidence. We offer solutions rather than presenting problems. We tackle issues directly and
smartly, providing thoughtful answers. We avoid using elaborate language or giving unnecessary speeches. Our communication is
accurate, knowledgeable, and engaging.

For all branding-related matters and queries, please connect with the Corporate Communication team
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For all branding-related matters and queries, please connect with the Corporate Communication team
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HINDUSTAN ZINC

VISITING CARD FRONT AND BACK SIDE

Design templates have been provided in the Soft file for SPECIFICATIONS
. . PAPER VISITING CARD FRONT SIDE: C N : Sent
visiting cards Artworks for these should not be manipulated . . ompanY .ame entence case
i ) 280 gsm Natural Evolution White TYPOGRAPHY Font: Calibri bold 7pt
without approval from Corporate office. (Cordenons) Typeface used is Calibri Leading: Normal
The design proportions are marked in the diagram alongside. PRINTING PROCESS All typography is left aligned Addresses: Sentence case
Technical specifications given below should always be used Logo and Tag line: 4 color offset Name: Sentence case ZOTt: Cfcl)'g; ;Trmkal 7pt
as a guide for all printing purposes. Name and address: Screen printing Font: Calibri bold 8pt olor: o Blac
Leading: Normal VISITING CARD BACK SIDE
MEASUREMENTS one: Logo: 4 color offset
. Designation: Sentence case
All measurements are in CMS . . X X
Size: W 9.2¢ms x H 5.4cms Font: Calibri normal 6pt *Example shown is not in actual size.
Front side Back side
34 9.2 =3
NN HERE
0.292 0.287
A 0.725
0.975 ool 1.1 Iy
0973 «—==2= o Name 1
- ! Designation }
Line and circle : [,
thickness 1 % vedanta HINDUSTAN ZINC
: ‘\, transforming for good
| . 1 A
| : 78 :
Y Y Hindustan Zinc Limited T R 777 |
Yashad Bhawan, : HINDUSTAN ZINC i
Udaipur-313 004, Rajasthan, INDIA : Zinc & Silver of India 1
2.478 email ID: name@hzlindia.com : i 32225 ~— 7 i o 2.514

=N &— D sare

I I A :
VD ! I:',y,,v,?‘s 05, ‘ Yy

M: +91 0000 000 000 35

www.hzlindia.com

J
T: +91 294-6604000-02 3

o
w»
—
v
A
Y
p
oY __

3.549 0.952 7.29 0.952

For all branding-related matters and queries, please connect with the Corporate Communication team
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VISITING CARD FRONT AND BACK SIDE

Front side Back side

Name
Designation

HINDUSTAN ZINC
vedanta

transforming for good

Hindustan Zinc Limited

Yashad Bhawan, HINDUSTAN ZINC
Udaipur-313 004, Rajasthan, INDIA.
T: +91 294-6604000-02

email ID: name@hzlindia.com

M: +91 0000 000 000 SUSTAINABLE
www.hzlindia.com

For all branding-related matters and queries, please connect with the Corporate Communication team



LETTERHEAD - VEDANTA AND HIL SOLD LOGO

Design templates have been provided inthe soft Bie
lorman tor Registored office letberheads, Artwarks
far these thouwld not be manipuldted without
approval from Corporate Communications at
Corparate OMce. The design proporfiens ang
marked in the diagram alongside. Technical
specifications printed below should always b used

b dguide 1o S printing planpodes.

SPECIFICATIONS

FAFER

120 gsm Natural Evoluticn White
[Cordenans] of recycle paper peailable
in the market

PRINTING PROCESS
Primting: 4 color offiet

MEASUREMENTS
All i uremenls ane in ChAS
Sloes W 21 cmis w H 297 cms

Both Lagos and Taghaed: 4 color olfset
IF ihere are many branches then
address will be: Screen printing

TYPOGRAPHY

Typeface used s Calibr

All typography is kit aligned
Company Name: Sentence case

Fomt: Cahbn bodd 8.5pt

Address: SemlEnce case, Left sligned
Fomt: Calibri noemal 8.5pt

Leading: Mormal

Color: 100K

"Exarmli shown i not in a0t sipn,

71 HINDUSTAN ZINC
e

Z= vedanta IH'I HINDUSTAN ZINC

i i RUST-

=) i 4 Lo [F R R R PEETR T P R T e S Tl T P Ty T
— ;_}!‘n—_ P ...:_...r\:-.-\.,.. S0 wewrm Bafienlicpen TP L T | S LD

For all branding-related matters and queries, please connect with the Corporate Communication team
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ENVELOPE

The Mallowing verdiond provided in the o0f file
should be used for the regular sire crvelopes:
Harizontal Plain small size Envelope
Arterorks for thedie ihould not be manipulabed
without approval from Corporate
Cammmunichtians 5 Conporate OMoe, The detign
proporticns are marked in the diagram alongside.
Technical specifications given below should
bty beused a4 5 guide for all primting purposes.

SPECIFICATIONS

FAFER

120 giiw Natural Evdluticn White
[Cordenons] or recycle paper
avadahile in the markot

FRINTING PROCESS
Primting: 4 color offsct

MEASUREMENTS

All mexsurements are in ChA%
Sipe: W 24,5 x H 12,4 o (Closed )
W 214 x H 2581 ems [Dpsen)

Both Logos and Taglines: 4 color offset
IFikere are many brandhes thes
address will be: Soreen printing

TYPOGRAPHY
Typefsce uted i Caliba
All typograpy is keft aligned

Campaimy Name: Sonfenie case
Fart: Calibri bold 7.5pt

Addrags: SenlenoE fase, Lett algnad
Faat: Cahbi noemal 7558

Leading: Mormal

Colgr: LOOK

*Exarmple shown i not in actual siee.

71 HINDUSTAN ZINC
e

Bvedanta | () mosuane
== [

oo Sy e ey L g ars) wRR m— [T

For all branding-related matters and queries, please connect with the Corporate Communication team
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= HINDUSTAN ZINC

Name Surname
Designation

Emp ID: 012345

Since Month Year
Blood Group

HINDUSTAN ZINC

For all branding-related matters and queries, please connect with the Corporate Communication team



HINDUSTAN ZINC

EMPLOYEE BADGE LANYARD Employee Badge front design
Design templates have been provided in the ! 4.556 !
Soft file for employee badge card and lanyard ‘ _ ‘ -
Artworks for these should not be manipulated 0.832
without approval from Corporate office. -1 o Yolg, T i-
S vedanta _ | %
The design proportions are marked in the A B

diagram alongside. Technical specifications

given below should always be used as a guide | HZL Logo horizontally

for all printing purposes. centralize to the card

SPECIFICATIONS

MEASUREMENTS
All measurements are in CMS
Size: W 8.6cms x H 5.4cms

Photo size: 3cm height x 2.5 cm width

8.6

Green line thickness 4pt

TYPOGRAPHY
Typeface used is Calibri E
All typography is center aligned T
Name: Sentence case E
) 0.427

Font: Calibri bold 8pt ¥
Leading: 9.6pt 02893
Designation: Sentence case
Font: Calibri normal 8pt

Blood Group
0.628

Emp ID: Lower case i
Font: Calibri normal 8pt ;

Year & Blood Group: Sentence case
Font: Calibri normal 7pt
Leading: 8.4pt

Sl
HINDUSTAN ZINC ~1& HINDUSTAN ZINC
*Example shown is not in actual size. %% Ve.g,gp..ﬁ!grguod ) = Ve,ﬂS!,“m.!'ﬂ,, e @

6.071 ' 3.729

Lanyard design 16mm

For all branding-related matters and queries, please connect with the Corporate Communication team
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EMPLOYEE BADGE

Employee Badge front and Lanyard design

HINDUSTAN ZINC

@

HINDUSTAN ZINC

== vedanta ‘ E(74)-

transforming for good

£
O
T
g
L

Name Surname
Designation

Emp ID: 012345

Since Month Year
Blood Group

HINDUSTAN ZINC

|

transforming for good

§ vedanta

For all branding-related matters and queries, please connect with the Corporate Communication team



GRID SYSTEM

FOR LOGO USAGE

<

PN Am Lo -

4 LIINIMNIICTANI ZINIC
g(kﬂ)ié TTHINLUOD ITARAIN LITINGC
VARSI 70 Silvor aflnidis |

For all branding-related matters and queries, please connect with the C

HINDUSTAN ZINC

orporate Communication team



OUR BRAND SUPPORTING LINE AND GRAPHIC

We have a unique brand shape that easily sets our communication
apart from the others. This helps in greater recall value amongst our
target audience and creates a visual uniformity in our work that will
strengthen the brand. The elements also convey our core USP of
Safe - Smart - Sustainable.

The shape can be used in different ways as shown in the next few pages to
give a pamcular look to the images that we use and even to text boxes
and otheﬁ‘lesign elements.

NIN R

ot Inc

For all branding-related matters and queries, please connect with the Corporate Communication team
%

L1 F ™ ; i.t-“

=



HINDUSTAN ZINC

GRID SYSTEMS FOR
BROCHURE/LEAFLET COVER

With brand supporting line

LOREM IPSUM DOLOR SIT AMET,
T AMET > CONSECTETUR ADIPISCING ELIT

NG ELIT

Border margin LOREM |PSUM
1.5cm CONSECTETUR ADIPISC
10x6 Grid

Our 10x6 grid acts as a guide when
Vedanta and HZL logo is put in
layouts.

Typography

Typeface used is Product Sans black
and Calibri

Headline: Upper case

Font: Product Sans black

Leading: Normal

Sub Head: Sentence case
Font: Calibri normal

Body copy: Sentence case
Font: Calibri normal
Color: 100K

Logo
The logo and margin should follow
the established sizing principles.

*Example shown is not in actual size.
p

HINDUSTAN ZINC

<= vedanta

transfgrming for good

HINDUSTAN ZINC Q% vedanta

Zint & Silver of India transforming for good

v

Border margin

For all branding-related matters and queries, please connect with the Corporate Communication team




HINDUSTAN ZINC

GRID SYSTEMS FOR

BROCHURE/LEAFLET COVER
OREM IPSUM DOLOR SIT AM LOREM IPSUM DOLOR SIT AMET,
-W TETUR ADIPISCING ELI - CONSECTETUR ADIPISCING ELIT

S € HINDUSTAN ZINC
%Vedanta 2

transforming for good

Border margin

For all branding-related matters and queries, please connect with the Corporate Communication team



GRID SYSTEMS FOR PRINT MEDIA
With brand supporting line

Border margin
There is no rule that dictates the size of

the border on a piece of communication.

10x6 Grid

Our 10x6 grid acts as a guide when
Vedanta and HZL logo is put in layouts.
Typography

Typeface used is Product Sans black and
Calibri

Headline: Upper case

Font: Product Sans black

Leading: Normal

Sub Head: Sentence case
Font: Calibri normal

Body copy: Sentence case
Font: Calibri normal
Color: 100K

Logo
The logo and margin should follow the
established sizing principles.

*Example shown is not in actual size.

HINDUSTAN ZINC

LOREM |[PSUM DOLOR SIT AMET,

CONSECTETUR ADIPISCING ELIT

Lorem ipsuin dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore
magna alilia. Ut enim ad minim veniam, quis nostfud exercitation ullainco laboris nisi ut aliquip ex ea
commodo ¢onsequat. Duis aute irure dolor in reprehenderit in voluptate Velit esse cillum dolore eu fugiat
nulla pariat.r. Excepteur sint occaecat cupidatat non proident, suntin culpa qui officia deserunt mollit anim id

estlaborum. qui officia deserunt imollit anim id

HINDUSTAN ZINC

% vedanta

transfdrming for good

LOREM IPSUM DOLOR SIT AMET,

AANCEA~ATETIID ARNIDICAINA/A CLIT

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat
nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id
est laborum. qui officia deserunt mollitanimid

= HINDUSTAN ZINC
%?f Ve.ggmggm

Y

Border margin

For all branding-related matters and queries, please connect with the Corporate Communication team




HINDUSTAN ZINC

GRID SYSTEMS FOR PRINT MEDIA
With brand supporting graphic

LOREM | T AMET,
CONSEC NG ELIT

LOREM IPSUM DOLOR SIT AMET,
CONSECTETUR ADIPISCING ELIT

Lorem ipsufn dolor sit amet, consectetur adipiscing elif, sed do eiusmod tempor incididunt ut labdre et dolore Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore
magna aliglia. Ut enim ad minifm veniam, quis nostfud exercitation ullafhco laboris nisi ut afiquip ex ea

commodo donsequat. Duis autelirure dolor in reprehenderit in voluptate felit esse cillum dolofe eu fugiat
lapariat ; "

magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat
- ident, suntin.culpa huiofficiad tesdollit animid

nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id
estlaborun]. qui officia deserunt fnollit anim id estlaborum. qui officia deserunt mollit anim id

== vedadnta ‘

HINDUSTAN ZINC

vedanta

transforming for good

HINDUSTAN ZINQ =

Zin: & Silver of India Q

|
\

Border margin

For all branding-related matters and queries, please connect with the Corporate Communication team




GRID SYSTEMS FOR
BROCHURE/LEAFLET BACK COVER

Border margin
1.5cm

10x6 Grid

Our 10x6 grid acts as a guide when
Vedanta and HZL logo is put in
layouts.

Typography

Typeface used is Product Sans black
and Calibri

Headline: Upper case

Font: Product Sans black

Leading: Normal

Sub Head: Sentence case
Font: Calibri normal

Body copy: Sentence case
Font: Calibri normal
Color: 100K

Logo
The logo and margin should follow
the established sizing principles.

*Example shown is not in actual size.

Border margin

Hindustan Zinc Limited| Regist

HINDUSTAN ZINC

HINDUSTAN ZINC

Hindustan Zinc Limited, Registered Office: Yashad Bhawan, Udaipur-313 004, Rajasthan, INDIA.

ered Office: Yashhd Bhawan, Udaipur—318 004, Rajasthan, INDIA
g T. +91 294-6604000-02 www.hzlindia.com CIN: L27204R11966PLC001208

hzlindia.com _CIfl; L27204R)1966PLC001R08

For all branding-related matters and queries, please connect with the Corporate Communication team
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GRID SYSTEMS FOR POSTER

There i no mule thak dictates the siee of

the border on @ piee of communifation, SlT AHET, C'DNSECT ETUE
10x6 Grid ADIPISCING ELIT

Chir 10we grid &cts as @ guide whin

Wedants s HZL Bage is pull in lapauls,
Typography

T‘rﬂl!"f-i{l.’ uted i Product Sans black and Caliban
Hesdline: Upper cade

Fomt: Product Sans black

Lending: Mormal

LOREM IPSUM DOLOR
SIT AMET, CONSECTETUR
ADIPISCING ELIT

Body copy: Sentence case
Fomt: Calibni noemal
Calgr: 100K

Logo
The kagos arsdl mangin should Tallpw the
pitablevhed sizing principles.

*Example shown is not in aciual site,

5""{“!“ @ I TRLECTRN Tibie]

== —Lh— 2

.

BordEr marngin

For all branding-related matters and queries, please connect with the Corporate Communication team



GRID SYSTEM FOR HINDUSTAN ZINC
LOGO WITH ANY GOVERNMENT BODY

In instances where Hindustan Zinc undertakes
activities with any government body, the logo
positions will be as shown in the example.
However, in these instances approval from the
corporate communications department is
mandatory.

Border margin
There is no rule that dictates the size of
the border on a piece of communication.

10x6 Grid

Our 10x6 grid acts as a guide when
Vedanta and HZL logo is put in layouts.

Typography

Typeface used is Product Sans black and Calibri
Headline: Upper case

Font: Product Sans black

Leading: Normal

Logo
The logo and margin should follow the
established sizing principles.

*Example shown is not in actual size.

Border margin

HA

HINDUSTAN ZINC

HINDUSTAN ZINC

& HINDUSTAN ZINC
‘

LOREM IPSUM DOLORSITAME
NSECTETUR ADIPISCING ELIT
4 E 3
—
" =
-

For all branding-related matters and queries, please connect with the Corporate Communication team
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GRID SYSTEMS FOR

OUTDOOR f i ) LOREM IPSUM DOLOR
Bgfdef mafgifl' e ) . [ S et A SIT AMET, CONSECTETUR
There is no rule that dictates the size o [ 2 'ﬁ 1 P A : o =

the border on a piece of communication. ?i i * : e ; ' ADIPISCING I:LIT

10x6 Grid J AR g

Our 10x6 grid acts as a guide when

Vedanta and HZL logo is put in layouts.

Typography y 3 A | ¥ 7

Typeface used is Product Sans black and Calibri AL I i d veaan | m L L0 ARSI 21

w | Zinc & Silver of India |
Headline: Upper case

Font: Product Sans black
Leading: Normal

Sub Head: Sentence case
Font: Calibri normal
Color: 100K

Logo
The logo and margin should follow the
established sizing principles.

*Example shown is not in actual size.

LOREM IPSUM DOLOR
SIT AMET, CONSECTETUR
ADIPISCING ELIT

% HINDUSTAN ZINC
= quqgmgr T

SUSTAINABLE




EMAIL SIGNATURE

The signature is an extension of the brand HZL with
every communication you send out. The template
created here is a corporate mandate and is to be strictly
adhered to by all employees. Implementation for this
should not be manipulated without approval from
Corporate Communications at Corporate Office.
Technical specifications given alongside should always
be used asaguideline.

Address and logo combine unit provide in JPG format by
Corporate Communications at Corporate Office.

SPECIFICATIONS

TYPOGRAPHY
All typography is left aligned

EMAIL SIGNATURE

A - Name: Sentence case

Font: Arial (Bold) 11pt type by hand

B - Designation: Sentence case

Font: Arial (Normal) 10pt type by hand
C - Division name: Sentence case
Font: Arial (Normal) 10pt type by hand
Leading: Normal

D - Address: Sentence case

Hindustan Zinc Limited font:

Calibri bold 11.762pt

Address font: Calibri normal 10.082pt
Leading: Normal

Color: 100% Black

* Example shown is not in actual size.

Name A
Designation B
Department c

Hindustan Zinc Limited
Nashad Bhawan, Udaipur—313 004, Rajasthan, INDIA.
T. +91 294-6604000-02

www.hzlindia.com

= HINDUSTAN ZINC
J-Q-,d vqgg,nm!grgood Zinc & Silver of India

DR E DG O

8.721cm

Name A
Designation B
Department c

Hindustan Zinc Limited

Yashad Bhawan, Udaipur—313 004, Rajasthan, INDIA.
T. +91 294-6604000-02

www.hzlindia.com

= vedanta

Q/ transforming for good

HINDUSTAN ZINC
Zinc & Silver of India

M 0 8B O 6§ &

HINDUSTAN ZINC

For all branding-related matters and queries, please connect with the Corporate Communication team
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Zinc & Silver of India
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For all branding-related matters and queries, please connect with the Corporate Communication team
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- For all branding-related matters and queries, please connect with the Corporate Communication team
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SIGNAGE

Application of the logo on signage boards
should follow the guidelines specified for space
around the logo in this manual. Standard
proportions have been illustrated below. It is
recommended that approval should always be
taken from Corporate Communications at
Corporate Office before finalizing design and
logo usage on signage.

SPECIFICATIONS

TYPOGRAPHY

Typeface used is Calibri normal
Company Name: Upper case
Font: Calibri normal

Color: 100K

Tagline: Sentence case
Font: Calibri normal
Color: C:100 M:62 Y:6 K:0

*Example shown is not in actual size.

HINDUSTAN ZINC

1:1
HINDUSTAN ZINC HINDUSTAN ZINC
1:2

HINDUSTAN ZINC

% vedanta HINDUSTAN ZINC

Zinc & Silver of India

\/ transforming for good

For all branding-related matters and queries, please connect with the Corporate Communication team



HINDUSTAN ZINC

@ HINDUSTAN ZINC

For all branding-related matters and queries, please connect with the Corporate Communication team




CHECKERED BACKGROUND

A checkered brand backdrop is typically used for
events and press conferences etc. to maximize the
chances of the brand logo appearing in photographs
of the event. This increases the brand's visibility
across all media as no matter which angle the
photographs are taken from, the logo is always
prominently visible.

SPECIFICATIONS

HZL and Vedanta logo: follow logo
spacing guidelines

*Example shown is not in actual size.

HINDUSTAN ZINC

@ HINDUSTAN ZINC @ HINDUSTAN ZINC @ HINDUSTAN ZINC @ HINDUSTAN 2INC .
P HrTETETn AT T

Svedanta . Svedanta Svedanta . Svedanta . Svedanta
HINDUSTAN ZINC HINDUSTAN ZINC HINDUSTAN ZINC HINDUSTAN ZINC
AT . T
. . . . . . .

@ HINDUSTAN ZINC @ HINDUSTAN ZINC @ HINDUSTAN 2INC . @ HINDUSTAN ZINC

eI

. . . . . . . .
HINDUSTAN ZINC HINDUSTAN ZINC HINDUSTAN ZINC HINDUSTAN ZINC
. T

. . . . . . . .

HINDUSTAN ZINC HINDUSTAN ZINC HINDUSTAN ZINC HINDUSTAN ZINC

. TR ]

For all branding-related matters and queries, please connect with the Corporate Communication team

@ HINDUSTAN ZINC
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POAWERPOINT TEMPLATE

Al §f COEARIENOR, wir MAINLEIN Synergy in O
thoughts. In the same way, we ensure synergy in
all our commisnicaticns and presemianons. The
format shown alongside must be uied for any
presentation o proposal made. This template
has bBeen pecially desigreed for corporate use
The PowerPoint template should nat be
manipulated wathout approval fram Conporats
Communicationd. PowerPoint predentaion soft
file awvadllable with Corporate Commundcations.

HINDUSTAN ZINC

Accelerating Momentum Embracing Opportunities...

. With Metals That Matter

& vedonta | @ e

COMPANY
PRESENTATION

Detailed Plan ef Cur Plant Capacity

@ HENDUSTAN ZIHC @ HNDUSTAN ZIHC
I

This is the heading of the slide in HZL black This is the heading of the slide in HZL black

W This is the text that is used to denote the copy of the W This is the text that is used to denote the copy of the presentation

presentation

W kdeally the oopy should bekept minimal on the slide

W To better explain the features

Wimagescan alio be uied s needed inthe FPT design

W Graphsworkwery welltao

W This i the text that is uted bo denote the capy of the

presentation

W ideally the copy should be kept minimalon the slide

B To better explain the features

W deally the copy sheuld e kept minimal gn the slide

B To better explain the features

W images can also be used as needed in the PPT design

W Graphs work very wiell 160

W This is the text that is ued 1o denote the copy of the presentation
B ideally the copy should be kept minimal on the slide

B To better explain the features

For all branding-related matters and queries, please connect with the Corporate Communication team
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S vedanta = vedanta

VIRTUAL MEETING BACKGROUND SCREEN S5 vedanta

S 3N Deganieatson, W mankain Synergy in o
thoughts. In the Sam: wiry, S Sndune Synergy (n

Bl Gur Lomemenications dnd présortations. The

= vedanta

format shown alongside must be used for any
presentation of proposal made, This template
hat Been specially desigred for corporate use
The PowerPoint template should not be
manipulated without approval from Conporate
Communications 3t Corporate Office. PowerPoint
presentation sofi fle mvadable with Conporate

Communichtiond a1 the Corporabe afice.
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For all branding-related matters and queries, please connect with the Corporate Communication team
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MERCHANDISING =
== vedanta

BRANDING A\ transforming for good

For all branding-related matters and queries, please connect with the Corporate Communication team
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MERCHANDIZING BRANDING

Gur branded water bobtle, mugs,
backpack, T-shirt, cap, umbeella, (ote
bag. pin, pendil and badge will row alio
Canry our corparate icentity. and the
cormidl pacoment of th IGgo 5 shownm

here
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HINDUSTAN ZINC

For all branding-related matters and queries, please connect with the Corporate Communication team
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For all branding-related matters and queries, please connect with the Corporate Communication team



HINDUSTAN ZINC

Sz vedanta

For all branding-related matters and queries, please connect with the Corporate Communication team
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Zinc & Silver of India

For all branding-related matters and queries, please connect with the Corporate Communication team




Zinc & Silver of India

@ HINDUSTAN ZINC




HINDUSTAN ZINC

% vedanta 3 HE HINDUSTAN ziNC

lrun:formlng for good

HINDUSTAN ZINC LIMITED

For all branding-related matters and queries, please connect with the Corporate Communication team
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% vedanta INDUSTAN ZINC

ranstorming for good Zinc & Silver of India

For all branding-related matters and queries, please connect with the Corporate Communication team
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Zinc & Silver of India

vedanta

= transtorming for good

orporate Communication team




HINDUSTAN ZINC

7171'% HINDUSTAN ZINC
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For all branding-related matters and queries, please
connect with the Corporate Communication team
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For all branding-related matters and queries, please connect with the Corporate Communication team
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Zinc & Silver of India

HINDUSTAN ZINC h
hul_u‘vl :

For all branding-related matters and queries, please connect with the Corporate Communication team
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For all branding-related matters and queries, please connect with the Corporate Communication team
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For all branding-related matters and queries, please connect with the Corporate Communication team
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¢ HINDUSTAN ZINC
S vedanta (¥7) it
= transforming for good VS (Sl Zinc & Silver of India

Hindustan Zinc Limited, Registered Office: Yashad Bhawan, Udaipur-313 004, Rajas
T. 491 294-6604000-02 www.hzlindia.com CIN: L27204R11966PLC001208

For all branding-related matters and queries, please connect with the Corporate Communication team
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For-all branding-related matters and queries, please connect with the Corporate Communication team
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For all branding-related matters and queries, please connect with the Corporate Communication team
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For all branding-related matters and queries, please connect with the Corporate Communication team
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Zinc & Silver of India
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- transforming for good
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For all branding-related matte
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For all branding-related matters and queries, please connect with the Corporate Communication team
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For all branding-related matters and queries, please connect with the Corporate Communication team
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For all branding-related matters and queries, please connect with the Corporate Communication team
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	Brand Guidelines 2026
	A brand manual is an essential tool for establishing brand identity. A brand style guide (also known as a brand book or brand guide) serves as a key document that helps communications and marketing content creators maintain a consistent message for our audience. It is a valuable asset for producing cohesive, on-brand content. This style guide supports marketing, branding, communication, CSR, and employee communication initiatives by ensuring that all messaging aligns with our brand’s goals. Referencing the brand style guide ensures that our content not only distinguishes our brand from competitors but also remains cohesive. This consistency is crucial in establishing a strong brand voice that resonates with our audience, ultimately building brand awareness. Over time, this awareness and consistency foster trust.
	For all branding-related matters and queries, please connect with the Corporate Communication team
	Hindustan Zinc Limited (BSE: 500188 and NSE: HINDZINC), a Vedanta Group company, is the world’s largest integrated zinc producer and is amongst the top 10 silver producers globally. The company supplies to more than 40 countries and holds a market share of about 74% of the primary zinc market in India. Hindustan Zinc has been recognized as the world’s most sustainable company in the metals and mining category for the third consecutive year by the S&P Global CorporateSustainability Assessment 2025, reflecting its operational excellence, innovation, and leading ESG practices. The company also became the first Indian company to join the prestigious International Council on Mining & Metals (ICMM) in 2025. The company also launched EcoZen, Asia’s first low carbon ‘green’ zinc brand, produced using renewable energy. Hindustan Zinc is also a certified 3.32 times Water-Positive company and is committed to achieving Net Zero emissions by 2050 or sooner. The company is also transforming the lives of 2.6 million people through its focused social welfare initiatives. As an energy transition metals company, Hindustan Zinc is pivotal in the journey of sourcing critical metals essential for a sustainable future.
	For all branding-related matters and queries, please connect with the Corporate Communication team
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	CORPORATE PRIMARY COLOR PALLETE FOR PRINT AND DIGITAL
	Hindustan Zinc's primary colours are Blue, Green and White. These are the colours to be used prominently while creating any communication related to the brand. Sticking to the primary brand colours brings consistency and easy brand identification as well as recall. The specifications of these colours are shown here. The 4 color process values to be used for any printing purpose and digital are shown here.
	COLORS: CMYK and PANTONE are for print. RGB, and HEX are for onscreen.


	01.
	03.
	HZL Green
	4 Colour Offset Process:  C:59 M:0 Y:100 K:0
	Pantone: 369 C
	RGB:  R:115 G:191 B:68
	HEX:  #73BF44
	HZL White
	4 Colour Offset Process:  C: 0 M: 0 Y: 0 K: 0
	Pantone: White is the base of the paper/substrate

	RGB:  R: 255 G: 255 B: 255
	HEX:  #FFFFFF
	HZL Blue
	4 Colour Offset Process:  C: 100 M:62 Y:6 K: 0
	Pantone: 2935 C

	RGB:  R:0 G:99 B:167
	HEX:  #0063A7
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	Note
	When mentioning Sandvik, specify the nature of the partnership.
	Clearly state their role, e.g., Vehicle Partner and the specific work they are doing.


	A CSR Initiative of
	Note
	All CSR project collaterals must clearly mention: ‘A CSR initiative of Vedanta and Hindustan Zinc’
	The Vedanta and Hindustan Zinc logos must always be used prominently and should not appear smaller than any other brand or project logo.
	NGO/implementation partners can be mentioned outside the project branding, wherever required, such as in reports, acknowledgements, press notes, proposals, or detailed project documents.
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	Tone of Voice Our tone of voice reflects the way we communicate—both in writing and speech. It is an extension of our personality and plays a vital role in shaping our brand identity. Our 'voice' helps people understand who we are and what we do, fostering trust and building lasting relationships. Our communication style is simple: clear, consistent, and compelling—with clarity and candor. We offer imaginative solutions and always deliver on our promises. We've summed up our tone of voice as: The Expert Leader.
	Expert: We are leaders in our field, with decades of expertise in what we do. We communicate clearly and confidently. We strive to lead the way with sincerity and cherish the trust placed in us. What we mean: Clear, uncomplicated, easy to understand, and single-minded. What we don't mean: Patronizing, outdated, or arrogant. How does an 'Expert' sound? We are upfront and politely direct. We convey our message honestly and clearly. Being an expert doesn't mean oversimplifying or being patronizing. Instead, we avoid using overly complicated terminology and jargon exclusive to our business or discipline. We make our language easy to understand and get straight to the point. We are precise and honest.
	Leader: We believe in making things happen. We think outside the box and offer innovative solutions. We communicate intelligently and provide imaginative ideas that drive improvement. What we mean: Accomplished, confident, and intelligent. What we don't mean: Arrogant, style over substance, overpromising, or self-important. How does 'confident' sound? We communicate with intelligence and confidence. We offer solutions rather than presenting problems. We tackle issues directly and smartly, providing thoughtful answers. We avoid using elaborate language or giving unnecessary speeches. Our communication is accurate, knowledgeable, and engaging.
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